Drive traffic to your online
content like never before
with QR Codes. Your next
printed piece can help your
target audience experience
your internet presence right
on their smart phone.

Call your sales rep today for
creative ways to utilize this
new technology!

Q Contact Us

Gene Toepfer
genet@fosterprinting.com

Foster Printing Service, Inc.
4295 Ohio Street

Michigan City, IN 46360
ph: 800.382.0808 x117
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Commit to Prosper in 2011

As the economy recovers and consumers regain confidence, print will be all about
high-quality, high-impact marketing in 2011.

Companies that moved away from print in favor of digital media as they struggled
with insufficient resources during the economic downturn are now returning to
traditional marketing—and with good reason. Print is versatile and accessible to
everyone, regardless of age or income. There are fewer print pieces in the
mailbox each day, so consumers pay more attention. And words on paper are still
perceived as more credible than those distributed electronically. Expect to see
high-value brands taking advantage of benefits unique to print in the coming
year—special papers, finishes, colors, sizes, formats, folds, die-cuts,
personalization, and other specialty printing techniques.

Pairing print with new media will take your next marketing campaign to a new
level. Just as we have learned to incorporate online marketing, social media, and
iPad applications into our marketing mix, a fresh wave of technologies has
emerged. While “augmented reality” may sound like something out of a sci-fi
flick, it is a printing technology available today that will add fun and interactivity
to your marketing materials. All a user needs to interact with augmented
materials is a smart phone. Consider adding a Quick Response (QR) code—a bar
code that can be scanned using a smart phone to direct the reader to your
website (or other Web-based destination)—to your next printed piece.

While these new marketing methods can improve your ability to deliver a
compelling message, you need to be aware of the potential downside. Although
print has been around for centuries, new technologies come and go, making it
difficult to determine which ones merit a place in your long-term marketing
strategy. For example, QR codes require a smart phone, which not everyone has.
E-mails face increasing firewall scrutiny, and personalized URLs (PURLS) can
cause privacy concerns.

Talk to us, your print communication experts. We’ll help you preserve your

traditional print strategy while incorporating new technologies to create a
comprehensive marketing plan for 2011 and beyond.
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